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Drawing on disciplines such as economics, sociology and psychology, introduction to marketing encourages
readers to critically analyse marketing frameworks, and discuss alternative options. Consideration is given to
marketing problems, and students are invited to debate issues surrounding these, such as potential causes and
effects, rather than be presented with prescriptive solutions. A chapter on responsible marketing has been
added for the new edition, addressing topics such as ethics, corporate responsibility and sustainability, and
assessing the impact of these topics on the field of marketing. Content on services marketing has now been
integrated throughout the book, reflecting the changing nature of services and acknowledging the move
towards service based industries. The new edition maintains a four part structure, beginning with the
fundamentals of the marketing environment and outlining what marketing really is. Part two considers
customers and how they are central to marketing activities, and part three looks at the marketing mix. The
text concludes by bringing the key themes together with discussion of marketing management of marketing
and marketing in an international context. Through reading the text students will gain a holistic
understanding of marketing and how one area may impact on another. A wealth of pedagogical features
including case studies and application boxes highlight the link between theory and practice. Key issues
surrounding the internet and social responsibility are integrated throughout the text, ensuring students
understand the importance and relevance of outside influences on a company's marketing decisions and
actions. The textbook is accompanied by an online resource centre and all resources will be updated for the
new edition. Suggested answers to case study review questions have been added to the lecturer part of the
site for this edition.
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From reader reviews:

Richard Fentress:

This book untitled Introduction to Marketing ; Theory and Practice to be one of several books which best
seller in this year, here is because when you read this book you can get a lot of benefit onto it. You will
easily to buy this kind of book in the book shop or you can order it by using online. The publisher of the
book sells the e-book too. It makes you quickly to read this book, as you can read this book in your
Smartphone. So there is no reason to you personally to past this book from your list.

Nathan Kelly:

Reading a e-book tends to be new life style with this era globalization. With studying you can get a lot of
information that can give you benefit in your life. With book everyone in this world can certainly share their
idea. Publications can also inspire a lot of people. Lots of author can inspire their very own reader with their
story or their experience. Not only situation that share in the textbooks. But also they write about the data
about something that you need case in point. How to get the good score toefl, or how to teach your kids,
there are many kinds of book that you can get now. The authors in this world always try to improve their
expertise in writing, they also doing some study before they write to their book. One of them is this
Introduction to Marketing ; Theory and Practice.

Robert Lee:

Exactly why? Because this Introduction to Marketing ; Theory and Practice is an unordinary book that the
inside of the guide waiting for you to snap the item but latter it will distress you with the secret that inside.
Reading this book next to it was fantastic author who else write the book in such wonderful way makes the
content on the inside easier to understand, entertaining means but still convey the meaning thoroughly. So , it
is good for you for not hesitating having this any longer or you going to regret it. This book will give you a
lot of advantages than the other book possess such as help improving your proficiency and your critical
thinking approach. So , still want to postpone having that book? If I have been you I will go to the guide
store hurriedly.

Jean Fair:

Is it an individual who having spare time then spend it whole day by watching television programs or just
lying on the bed? Do you need something new? This Introduction to Marketing ; Theory and Practice can be
the response, oh how comes? It's a book you know. You are and so out of date, spending your spare time by
reading in this fresh era is common not a nerd activity. So what these ebooks have than the others?
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